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Client Overview  
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Island Fever is Penn State's premiere Caribbean dance team. 

They are committed to showcasing Caribbean culture and 

dance traditions to the Penn State community through events, 

showcases, and workshops and make it a priority to collaborate 

with other dance and POC-focused organizations.

The team also holds various fundraisers and participates in 

competitions both within and beyond Penn State. They recently 

were competitively selected to perform in front of thousands of 

spectators at Penn State's THON , a dance marathon event 

held by the largest student-run philanthropy in the world.

Island Fever is working to gain brand visibility and awareness 

from the larger Penn State community in an effort to both 

expand their reach and deepen their engagement online.
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Situation Analysis 

06

Prior to working with HVC, Island Fever did not have a consistent 

posting schedule or content calendar in place, leading to sporadic 

posting on their Instagram page. They also did not have a 

comprehensive branding guide, which created inconsistency in their 

online presentation.

While there were a significant number of students who were familiar 

with the team, Island Fever lacked brand awareness from the 

general student body and had difficulty gaining traction due to 

disorganized online information and insufficient student media 

coverage.
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SWOT Analysis 
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Strengths

Opportunities Threats

Weaknesses

- Inclusive and energetic content

- Vibrant color palate

- Mix of photo and video content

- Strong brand identity

- Many upcoming events to create 

content at

- Only Caribbean dance team at 

Penn State creates unique edge

- Collaboration with other groups

- Connection with alumni dancers

- Other, more well-recognized dance 

orgs on campus

- Lack of student interest in 

attending arts performances

- Lack of university funding

- Lack of branding cohesion in posts

- Consistently low number of shares, 

likes, and comments on posts

- Lack of brand awareness by general 

student body

- Lack of coverage by student press
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Target Personas 
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Social Media Audit 
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Competitor Analysis
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Fact Sheet
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Media Coverage Report
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Creative Executions
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BRANDING GUIDE
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This branding guide includes colors and heading, subheading, and body fonts to be 

used for all social media content, as well as a brand voice guide and strategized 

hashtag examples to create a more cohesive online image.



Creative Executions
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CONTENT CALENDAR
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This strategized content calendar features weekly and monthly story posts to 

deepen engagement by highlighting member involvement, as well as dedicated grid 

posts to advertise events and fundraisers.



Creative Executions
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POST TEMPLATES
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These story and grid post templates are customizable and branded, allowing Island 

Fever's team to insert information and easily post more consistently.



Creative Executions
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LINKTREE & EVENT WEBSITE PAGE
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This Linktree houses all of Island Fever's social media pages and important 

information in one place. The event page features a schedule of all upcoming 

events as well as accessible ticket links to drive attendance.



Creative Executions
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FUNDRAISER GRAPHIC TEMPLATES
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Fundraiser graphics were created with branding and customization in mind so that 

the team could easily add information and use for social media posting or printed 

flyers to increase brand awareness and fundraiser success.



Creative Executions
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VIDEO CONTENT
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Our team attended Island Fever's performances at THON  and the Eminence 

Modeling Troupe's showcase to capture and edit brand-focused video content that 

Island Fever can post on Instagram Reels and TikTok.



Creative Executions
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MEDIA PITCHES
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Our team carefully researched student journalists and developed media pitches for 

two writers at The Daily Collegian and Onward State, two high-profile student news 

publications at Penn State, to attend Island Fever's showcase. This led to a new 

awareness of Island Fever's work and opportunities for future coverage.



Creative Executions
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HIGHLIGHT COVERS
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These thoughtful, branded designs were created to make Island Fever's library of 

posted content accessible for viewers and improve the cohesion of the team's 

Instagram page.



Creative Executions
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STICKER & MERCH DESIGNS
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These sticker and merch designs were created with Island Fever's brand 

personality in mind, giving them a variety of options to increase brand awareness 

on campus.



Results
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With the help of HVC, Island Fever has been able to solidify their brand, gain 

increased awareness online, develop a more organized posting schedule, and 

build a library of evergreen content to use consistently.

One showcase reel gained:

- 72 likes

- 4 shares

- 1 repost

One "Fever Friday" post gained:

- 45 likes

- 6 comments

- 4 shares

- 1 repost
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Transition Plan
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HVC has provided Island Fever with a complete branding guide, a comprehensive content 

calendar for the next three months, customizable graphics to use for events and fundraisers, 

templates to highlight member participation and deepen engagement, various brand-focused 

content to add to their library, and merchandise ideation to produce in the future. 

Island Fever's communication has been improved in that they now have clear cohesion in their 

online brand, opportunities for consistent posting, and increased brand awareness. 

Island Fever's goals were to implement a consistent posting schedule, increase brand 

visibility and awareness on campus, and develop unique, branded content. HVC helped 

accomplish these goals by creating a comprehensive branding guide, conducting media 

outreach, and ideating and executing creative, brand-focused social media content.

Handover Document: Island Fever Handover Doc.docx
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https://pennstateoffice365.sharepoint.com/:w:/r/sites/HVCSpring2026-Team1/Shared%20Documents/1.%20Island%20Fever/Final%20Documents/Island%20Fever%20Handover%20Doc.docx?d=wb85030e903794de1aa8ed227026d2f6b&csf=1&web=1&e=vMy05W
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