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Client Overview  
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Shaky Hands Coffee Shop has become a beloved 

spot in Bellefonte, Pennsylvania. What began as 

Bees Knees Coffee, a mobile trailer, has grown 

into a welcoming space where community and 

quality coffee come together. From repairing 

equipment to bottling drinks by hand, Bromlyn’s 

resourcefulness and dedication have built a loyal 

customer base.

Shaky Hands Communication Goals:

- Promote community involvement and 

engagement.

- Grow media efforts through socials and 

applicable events.



Situation Analysis 
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Shaky Hands Coffee Shop is a somewhat new hot spot in 
Bellefonte, PA. The shop has been able to retain almost all 
followers from previous accounts on social media and has 
continued to grow in the past few months. 

There is a focus on building connections through partnerships 
with other local businesses, Penn State, and utilizing holidays 
and central Pennsylvania highlights to boost communications 
efforts. 



SWOT Analysis 
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Strengths

Opportunities Threats

Weaknesses

• Consistent social media 
presence 

• High reviews on yelp (4.5)
• Unique menu
• Aesthetically pleasing

• Trending new drinks
• Collaboration for outreach
• Advertising towards Penn State 

students

• Far from Penn State campus 
without a car

• Chain coffee stores and shops

• Website is bare compared to 
social media and menu

• Some information still labeled as 
“Bees Knees”

• Not much exposure



Target Personas 
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...



Social Media Audit 
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...



Fact Sheet
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Highlights...

• Founded by Bromlyn Fitzgerald as a 

mobile coffee shop.

• Focused on community space and 

specialty drinks.

• Artistic and locally centered.

• Weekly hours.

• Reviews from Yelp & Google (very 

positive).



Business Story for Socials
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Socials Posts & Flyers
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Socials Posts & Flyers
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Days and Dates Calendar
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Post Captions
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Inquiry Forms
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Voucher Cards
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Transition Plan
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HVC thoroughly crafted media that fits the clients needs 
for current and future endeavors. 

The handover documents consist of social media post 
templates, a business story ready to be posted, flyers, a 
social calendar, post captions, inquiry forms for events 
and live music, and voucher cards. 

All execution documents are located in a shared folder 
for the clients use. To recreate any of the execution 
documents the recommendation is to utilize Canva.



(12/15/2025)
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