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Client Overview  
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ENTI Ambassadors represent Penn State’s 

Entrepreneurship & Innovation Minor by promoting 

the program and connecting students with 

entrepreneurial resources and opportunities. They 

annually host CommunENTI, a large event that 

highlights local entrepreneurs, Penn State’s resources, 

and engages students interested in innovation. 

ENTI Communication Goals:

- Gain insight on improvements In communications 

efforts.

- Grow media efforts through socials and applicable 

events.



Situation Analysis 
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ENTI Ambassadors is a student program offered for those in 
the entrepreneurship major or related minors at Penn State.

The organization is looking to improve social media reach and 
impact within the greater PSU communities and highlight the 
CommunENTI event hosted annually. Involved students are an 
example of leadership and the entrepreneurial mindset on 
campus. 

ENTI targets reels on socials and simple posts about 
upcoming important dates.



SWOT Analysis 
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Strengths

Opportunities Threats

Weaknesses

• Wide gauge of audiences
• Large growth since it started
• Easy access to the program

• Using entrepreneurship students 
stories to publicize themselves
• Great option for undecided 
students
• Maximize off Penn State 

• Other entrepreneurship clubs 
overshadowing it
• Other similar minors
• Other universities with more well 
known entrepreneurship programs 

• Not a large brand awareness
• Confusion over different social 
media accounts
• Only main form of reach is word 
of mouth



Target Personas 

Fall 2025 Campaign Book 06

...



Social Media Audit 
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...



Fact Sheet
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Highlights

• ENTI is a leadership program 

where students can be an 

example for others.

• Problem based learning to create 

value in careers.

• Specialize in any of the industry 

specific clusters 



Social Media Calendar
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Socials Posts and Flyers
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Days and Dates Calendar
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Reel Post Ideas
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• Day in my life as an ENTI 
Ambassador

• POV: You mixed creativity and 
Business

• 5 Things I wish I knew before 
becoming an ENTI minor

• Business owners you didn’t 
know were from PSU ENTI

• This or That ENTI edition



Transition Plan
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HVC thoroughly crafted media that fits the clients needs 
for current and future endeavors. 

The handover documents consist of social media post 
templates, reel post ideas, flyers, a social calendar, post 
captions, and a date and important days calendar. 

All execution documents are located in a shared folder 
for the clients use. To recreate any of the execution 
documents the recommendation is to utilize Canva. 



(12/15/2025)
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